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2022 Election Finance Rules Q & A – Issue 3 
 

Dear candidates and CFOs: 

 

With the Ontario Election called for June 2, 2022, we have been fielding several interesting questions regarding 

the finance rules pertaining to the campaign. We conducted a webinar for CFOs on April 10, 2022 and have 

posted it on our website – www.impactcpas.ca. This periodical newsletter is produced to share our response to 

questions from the webinar and any other finance related questions during the election period.   

 

Q1: What is a “blackout period”? 

 

A: A blackout period relates to political 

advertising and is defined as the voting day and 

the day before voting day. On these two days, 

candidates are not allowed to conduct any paid 

political advertising.  

 

As per the Act and the Handbook, the following 

advertising activities are exempt from the 

blackout period restriction: 

  

1. Genuine news reporting, including interviews, 

commentaries, or other works prepared for and 

published by any newspaper, magazine, or other 

periodical publication 

2. The publication of political advertising on 

polling day or the day before polling day, in a 

newspaper that is published once a week or less 

often and whose regular day of publication falls 

on that day 

3. A political advertisement on the Internet or in a 

similar electronic medium, if posted before and 

not altered or further distributed during a 

blackout period  

4. A political advertisement in the form of a 

poster or billboard, if posted before and not 

altered during a blackout period 

5. Lawn signs and brochures distributed can 

appear any time 

6. Personal emails and similar personal 

communications on the Internet, mass or 

individual mailing, automated or individual 

telephone calls, and social media 

communications  

 

Q2: What happens to inventory at the end of the 

campaign period? 

 

A: The CFO must determine the quantity of 

reusable campaign materials and the value of 

each item at the end of the campaign and prepare 

a detailed list of these items and their value. 

These reusable materials must then be transferred 

back to the constituency association or the 

political party. 

 

Q2: What are the conditions for the 

reimbursement of campaign expenses? 

 

A: A candidate who received at least 5% of the 

popular vote is entitled to a reimbursement if: 

 

1. Both campaign period financial statements 

for the candidate and for the constituency 

association are filed. 

2. Elections Ontario is satisfied that the 

candidate and the association meet the 

requirements of the Act 
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